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The Effects of Brand Awareness of Tourists on Choosing the Tourism Destination

MU Zeliang
(Geography and Tourism College, Chongqing Normal University, Chongqing 400047, China)

Abstract: The purpose of this research is to explore the effects that tourist chose the tourism destination basic on brand awareness
and the effects benefit both tourists and brand tourism destination of operators. Basic on the definitions of tourists’ brand awareness
and etc. » this study is talking about how brand recognition and brand recall impact on the choices tourists made by developing the
testing table to measure the effects, collecting data through questionnaire survey, and applying Pearson’s correlation analysis to ana-
lyze data. The results show that there is a positive relationship between the brand awareness of tourist and the they choose the prod-
uct; Brand recognition has the positive impact on choosing the product for tourists, but the effect is not striking; Brand recall also
has the positive impact on choosing product for tourists; The effects of brand recall on making a choice for product is more predomi-
nant than brand recognition do. The result of this research is important for operators, because it can help them know better how to
increase tourists’ brand awareness.

Key words: brand awareness; brand recognition; brand recall; brand choice
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