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Driving Factors of Tourism Destination Brand Personality Formation:

A Case of Chongqing Tourism Brand

MU Zeliang
(Geography and Tourism College, Chongqing Normal University, Chongqing 401331, China)

Abstract: Brand personality, which is considered to be the source of persistent product differentiation and meeting the customer’s
symbolic demands, become the most important competitive advantage of the brand. But there is no systematic study on the driving
factors of tourism destination brand personality formation. Taking Chongqing tourism brand as example and applying exploratory
factor analysis, it is concluded that there are five driving factors of Chongqing tourism brand personality: place city of the destina-
tion, tourism products, tourism marketing, tourists’ self-concept and social identity, and brand community. The results indicate
that: the five driving factors have positive influences on the formation of Chongqing tourism brand personality. The first hierarchic
dimension is tourism marketing (with a path coefficient of 0. 96) , the second is place city of the destination(with a path coefficient of
0. 87) ., the third is tourism products(with a path coefficient of 0. 86),the forth is tourists’ self-concept and social identity (with a
path coefficient of 0. 75) ,and the last is brand community(with a path coefficient of 0. 74). The results have important implications
for the tourism destination brand managers to shape the brand personality.

Key words: tourism destination; brand personality; driving factors
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