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Research on Audience’s Perception of Tourism Brand of
Guiyang Based on the Text Mining of ROST

CAT Yi"*®, YANG Yang', YIN Hongmei'
(1. School of Geographical & Environmental Science, GNU
2. Center of Minority & Geographical, GNU, Guiyang 550001 ;
3. School of Tourism, Bijie Vocational & Technical College, Bijie 551700, China)
Abstract: The key to comment the audience’s perception about the tourism brand of one city is to understand the public goals (public
goals represent the witting rate, the reputation rate and the loyalty rate) which it is molded. The article gets the public goals of the
tourism brand of Guiyang by using the text mining of ROST and the questionnaire. The conclusion of the study shows that the
witting rate is lower which resulted from the traditional spreading and marketing ways, that the reputation rate is higher after
audience’s comparison between the spreading ways and real experience, and that the loyalty rate which effected by the witting rate
and the reputation rate needs to be cultivated and promoted. In the conclusions, the optimization&.building measures are proposed.

Key words: ROST; text mining; city’s tourism brand; audience perception; city of Guiyang
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