2010 9 Sep. 2010
27 5 Journal of Chongqing Normal University Natural Science Vol.27 No.5

DOI 10.3969/]. ISSN. 1672-6693. 2010. 05. 018

*®

400715
AAAA
F59 P962 A 1672-6693 2010 05-0083-04
Frederick F. Reichheld
W. Earl Sasser Jr
5% 25% ~85% '
20/80 80% 20% 1
“ " 1.1
3
3
1
76 km® 350 ~951 m
“ n AAAA
18
1
15% ~20% * ¢
5
, 2009-11-18 2009-11-30

E-mail yangxx_2004@ 163. com



84

http //www. cqnuj. cn 27

13 8 4 4

1.2

RVQUAL

5 Likert scale 10

2008 12 2009 1
“ ” 100
91 89%

Ll
dinj
L

B

Pt ity s

[l

2.2

=]

L. e T R
o Boamd I o it i 'ﬁr’
AL L e L e
R B SWE D
ST ik

o I

ST

S )

I N 3 1 (O | RO O AFL N
AR el



5 85
2
3 L ”
8 1/3
7
2
3 %
7.32 48.78 40. 24 1.22 2.44
3.66 36.59 46.30 9.76 3.69
12.20 50.00 30.49 4.87 2.44
9.76 43.90 32.93 12.20 1.21

3. 1¢



86 Journal of Chongqing Normal University Natural Science  http //www. cqnuj. cn Vol.27 No.5

3 . 2‘ ”
1 Reichheld F F Sasser Jr W E . Quality comes to services
J . Harvard Business Review 1990 9-10 105-111.

2
J. 2005 26 133 99-102.
3 .
J. 2006 1 84-85.
4 . J
2008 23 5 84-90.
5
] 2006 29
1 116-119.
6
J. 2007 8 149-152.
8 7
J. 2004 19 5 9-13.
8
J. 2002
16 5 87-89.
9 J

2003 17 4 58-61.

Research on Cultivation of Tourist Loyalty Degree in Mt. Jinyun

YIN Chun-jing YANG Xiao-xia
School of Geographical Sciences Southwest University Chongqing 400715 China

Abstract Mt. Jinyun locats in Beibei Chongging is a mountain scenic tour resort and a national AAAA-level tourist resort but the de-
velopment of tour isn’ t suit for the position of Mt. Jinyun. To improve tourist loyalty degree is one of the effective measures which can
strengthen the competitiveness and promote the development of the tourism in Mt. Jinyun. The questionnaires were used to know some
young tourists’ tourism motivations and satisfaction of service quality which includes tour catering transportation accommodation
shopping entertainment community and professional in Mt. Jinyun. The result shows that leisure body-building and the natural scen-
ery are the main motivations of the tourists the tourists are generally satisfied with tour but they are not satisfied with the characteris-
tics of catering and the sanitary conditions of accommodation and some other factors. According to the research to cater for the target
tourists of Mt. Jinyun the related departments should protect the ecological environment and develop leisure tourism keep the superior-
ities of tour and improve the weaknesses of catering and accommodation by making full use of the advantages and avoiding the disadvan-
tages.
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