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The Idea About Converting Chen Jinggu Cultural Resources into the Tourist Product of Mazu
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Abstract Mazu has faced the industrial upgrading in recent years. And there is a misunderstanding when we construct the world-class
tourist destination. That is although Linmo was firstly buried in Mazu Goddess Mazu is not a suitable tourist brand for the develop-
ment of tourism in Mazu from the aspect of tourist shadow. From the opinion of religious niche Chen Jinggu culture is likely to make
the image of Mazu 3S3G brilliant. The culture value of Chen Jinggu culture is suitable to the development of Mazu culture including
religious classics deities’ ancestral home literature and art the performing description of Min Opera the goddess function of Dao-
ism Mindong s folk-custom and so on. Firstly We should make explicit the culture of religious classics and deities’ ancestral home

through which Linshui tourist brand of Mazu can be built and then we should activate the culture of goddess function of Daoism and lit-
erature and art which can promote the progress of Chen Jinggu culture to enter the world. At last we should externalize the culture of
performing description of Min Opera and Mindong’ s folk-custom in order to cultivate the world-class attractive tropism of Chen Jinggu cul-
ture. Through the transferring development of Chen Jinggu Cultural Resources the scope and influence of radiation from the religious axis
will be expanded at the eastern coast of Fujian. Moreover the formation of tourist zone around the strait will be push forward in future.
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