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Tourist Space Creation on the Business Center of City
——Based on the Sanxia Square

ZHANG Shu-lin'  JIANG Liao' > LI Zong' YOU Gui'

1. College of Geography Science Chongqing Normal University Chongqing 400047
2. Management School of Zhejiang Suren University Hangzhou 310015 China

Abstract Planning and design of tourist space plays an important role in sustainable development of the business center but the re-
search in tourist space of the business center is not too much. The Sanxia Square is located in Shapingba District Chongqing with a
total area of over 80 000 square meters and an irregular shape being cross-shaped. The name is from a miniature landscape in the
centre of the Three Gorges Square. The Square is divided into afforestation commercial pedestrian street famous historical and cultur-
al park Three Gorges landscape park and the southern gardens. It is one of the most famous square in the south-western China. This
article starts from the status quo and survival of space tourism on Three Gorges Square in the use of by space” thinking to develop the
imagination of space thinking and then makes an idea of tourist space creation from figure-ground theory the association theory and site
theory on the Sanxia Square. Finally it analyzes the creation system of tourist space on business center and its influencing factors.
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