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Fig.1 Hunan “red triangle” PC and mobile visitors network attention every day in 2014
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Fig. 2 PC and mobile visitors network attention of ordinary weeks in 2014
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Fig. 3 PC and mobile visitors network attention in golden weeks and months
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Fig.4 Distribution of Hunan “red triangle” PC and mobile visitors network attention
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Fig. 5 Center-of-gravity of Hunan “red triangle” PC and mobile visitors network attention every month
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A Study on the Temporal-spatial Distribution Characteristic of PC and Mobile Visitors Network
Attention and Their Similarities and Differences in Hunan “Red Triangle”

MA Lijun, JIANG Lian
(Tourism Management Institute, Xiangtan University, Xiangtan Hunan 411105, China)

Abstract: [ Purposes ] This paper’s purposes is to reveal the temporal and spatial distribution characteristics and influence factors of
PC and mobile visitors network attention about Hunan “red triangle”, and to analyze the marginal effect of each factor. on this ba-
sis, analyze their similarities and differences. [ Methods] On the basis of collecting the data of visitors’ network attention and other
related data, the seasonal intensity index, geographic concentration index and center of gravity model, is used to statistical analyze
and compare. [Findings] D Mobile visitors network attention was relatively high and the change in this year was relatively large;
while PC visitors network attention was relatively low and the change in this year was small. Both were synchronous response to the
impact of major events, but the degree of response was different. PC visitors network attention had obvious precursory effect, while
mobile visitors network attention was not obvious; mobile visitors network attention was higher responsiveness to holiday than PC
visitors network attention. @PC and mobile visitors network attention changed in opposite directions relationship in ordinary weeks,
mobile visitor network attention of the Spring Festival golden week and the National Day golden week were inclined “L” type, PC
visitors network attention during the Spring Festival golden week was inclined “L.” type, while during the National Day golden week
was “M” type., the peak of the golden week appeared in the third days after the start of the holiday. PC and mobile visitors’ network
attention monthly change showed a mountain shape, but the two trends were inverse correlation, and PC visitors’ network attention
on season was relatively small. @ The spatial distribution influencing factors of PC and mobile visitors network attention substantial-
ly are the same. PC and mobile visitors’ network attention in Shandong, Henan, and other 5 provinces was more consistent, while
other 24 provinces had a large deviation between the two. There was a big difference between PC and mobile visitors network atten-
tion to the change of the center of gravity, overall PC visitors network attention prefer northeast of the center of gravity. [ Conclu-
sions | Results can provide a reference for enriching the research on tourism and information flow, promoting the development of Hu-
nan “red triangle” tourist market.

Keywords: red triangle; PC visitor network attention; mobile visitor network attention; temporal-spatial distribution; Hunan prov-

ince
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