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Influence of Marketing Stimulation on Consumer a Case Based on
Minitype Automobile Market
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Abstract In this paper the price function brand quality style and service of minitype automobile are used to depict the
marketing stimulation that is given off by automakers or dealers of automobile. A survey is performed on the affection of these
stimulations on consumers and then a study focusing on the influence of the marketing stimulation on consumers is conducted
by using the data obtained. The results of study show that the price of minitype automobile has the most powerful stimulation
on consumers followed by function brand and quality and style and service. Moreover if the types and styles of minitype
automobile are different the influences of the marketing stimulation on consumers are different too.
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Logit
! SPSS
3 1 Multinomial Logistic
2 3 4
3 2
2
Wald OR OR  95%
Intercept 2.199 0.352 39.074 1 0.000
=1 0.526 0.344 2.334 1 0.127 1.692 0.862 3.323
=1 -0.010 0.344 0.001 1 0.978 0.990 0.504 1.945
=1 0.808 0.368 4.812 1 0.028 2.244 1.090 4.620
=1 -0.037 0.343 0.012 1 0.914 0.964 0.492 1.887
=1 0.164 0.382 0.185 1 0.667 1.179 0.557 2.492
=1 1.079 0.497 4.718 1 0.030 2.942 1.111 7.790
Intercept 1.088 0.375 8.434 1 0.004
=1 0.603 0.365 2.734 1 0.098 1.827 0.894 3.733
=1 0.066 0.364 0.033 1 0.856 1.068 0.523 2.181
=1 0.533 0.388 1.889 1 0.169 1.703 0.797 3.641
=1 0.005 0.363 0.000 1 0.988 1.005 0.494 2.047
=1 -0.132 0.407 0.106 1 0.745 0.876 0.395 1.945
=1 0.749 0.516 2.104 1 0.147 2.114 0.769 5.813
Intercept 1.290 0.361 12.754 1 0.000
=1 0.427 0.352 1.473 1 0.225 1.532 0.769 3.054
=1 0.255 0.352 0.525 1 0.469 1.290 0.648 2.570
=1 0.605 0.376 2.595 1 0.107 1.831 0.877 3.823
=1 0.161 0.351 0.210 1 0.647 1.174 0.591 2.334
=1 0.622 0.387 2.581 1 0.108 1.863 0.872 3.979
=1 1.118 0.502 4.953 1 0.026 3.058 1.143 8.182
Logit 3 “ =1" “
=2"" =2"
Logit
4 : =27
Logit 0
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3
Wald OR OR  95%

Intercept 0.909 0.139 42.639 1 0.000
=1 0.099 0.127 0.613 1 0.434 1.104 0.862 415
=1 -0.264 0.127 4.332 1 0.037 0.768 0.598 . 985
=1 0.203 0.124 2.685 1 0.101 1.226 0.961 .563
=1 -0.198 0.128 2.401 1 0.121 0.821 0.639 .054
=1 -0.458 0.128 12.748 1 0.000 0.633 0.492 .813
=1 -0.039 0.135 0.082 1 0.775 0.962 0.739 .253

Intercept -0.202 0.192 1.099 1 0.294
=1 0.176 0.176 0.992 1 0.319 1.192 0.844 . 685
=1 -0.189 0.176 1.153 1 0.283 0.828 0.587 . 169
=1 -0.072 0.174 0.173 1 0.678 0.930 0.661 .308
=1 -0.155 0.176 0.777 1 0.378 0.856 0.606 .209
=1 -0.754 0.191 15.560 1 0.000 0.470 0.323 . 684
=1 -0.369 0.195 3.578 1 0.059 0.691 0.472 .013

4
Jald OR  95%
Wal OR

Intercept L. 111 0.174 40. 663 1 0.000
=1 -0.077 0.161 0.227 1 0.634 0.926 0.676 .269
=1 -0.076 0.160 0.224 1 0.636 0.927 0.678 .268
=1 0.276 0.158 3.035 1 0.081 1.317 0.966 L1797
=1 -0.042 0.160 0.071 1 0.790 0.958 0.701 311
=1 0.297 0.180 2.709 1 0.100 1.345 0.945 915
=1 0.331 0.180 3.379 1 0.066 1.392 0.978 .980

2
x° =4.812 p=0.028 <0.05 X
=4.718 p=0.030<0.05  0.05
3

0.05

X =4.953 p =0.026 <0.05

X’ =4.337 p=0.037 <0. 05

X =12.748 p=0.000 <0. 05
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X =15.560 p =0.000 <0. 05
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