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The Market Survey and Analysis About the Metropolis Feminine
Who Expends Sports Commodity

HE Xiao-yu
Institute of Physical Education Chongqing Normal University Chongqing 400047 China

Abstract This paper through investigating sports’ expense situation of the metropolis feminine as a goal researching expense idea and
business’s sales strategy utilized the literature material the questionnaire survey the interview and the data method of average. The
result indicates that it is takes up leadership for sports commodity consumption level of the feminine influenced by the fit and unfit of
sales strategy of the sports commodity. Moreover it also accounts for certain proportion for influence of the age structure the income
level and the expese custom of the feminine. It is the biggest for value proportion of the sports expense of the youth feminine’s communi-
ty. It cannot separate with the high income level the survival idea that spending is buy to the health and that the life lies in the move-
ment. The conclusion is the sports’ expense of the female still exists not reasonably in the sports expense channel. The expense crowds
and the shopping location choice and so on. It shows certainly that the firm also has the pending enhancement in the formulation sale
strategy. It is suggested that the business should optimize reasonably the sale strategy of the commodity formulate the corresponding
sales strategy thus guiding correctly the feminine’s sports expens to raise the sports consumption level.

Key words sports commodity Chongqing metropolis market survey and analysis



