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A Study on Tourists’ Perception in the Image of Tourist Destination
Take the Old Town of Lijiang as an Example

WANG Xin WANG Xue-jun
College of Geography and Tourism Chongging Normal University Chongqing 400047 China

Abstract As the images of tourist destination affected tourists’ decision and their motivation it is drawing increasing attention from
tourism academia. Most studies concern this topic from a theoretical perspective and focus on the formation and construction of the im-
age while few are based on the tourist’ s perception to study the image of a tourism destination in practical. So this paper takes Lijiang
in Yunnan Province China as a case to explore the image how influence the tourists in Lijiang. In order to study this topic in a practi-
cal way it conducts a questionnaire survey. In the questionnaire survey we explore how the image of Lijiang affects tourists’ deci-
sions satisfaction willingness to revisit and recommend. Also the change of tourists’ perception after visit is analyzed. After this re-
search it finds that most tourists travel in Lijiang for leisure. The tourism resources environment traffic catering hotels sanitation
and souvenir in Lijiang influence the perception of tourists and affect their decisions satisfaction willingness to revisit and recommend
in the journey. And we find that most tourists have a crush on the resources environment traffic and tourism atmosphere but dissatis-
faction of the catering in Lijiang. Suggestions according to the research are presented in terms of the core cultural heritage protection
the natural and ecological environment protection the improvement of tourism infrastructure and providing more tourist products and
improving the quality of basic service in Lijiang.
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